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| first wandered into Golden Age on a snowy,
brutally cold Chicago day and left feeling totally
inspired by the rad things this store represents,
Occupying the corner of a large brick building

in the Pilsen neighborhood {just look for the red
iran fence and the striped awning that feads
“Pop, Snacks, lee Cream”™), Goldan Age salls
ring%, himited edition artist books, handmade
jewealry, independantly released tapes and winyl,
clothing, cookbooks, and much maore, But the
glore isn't just an assemblage of nice stuff. As |
talked to the owners about the origins of Golden
Age, their desire to both showcase culture and
establish culture, and “curating from the haart,”
| realized that this place is fundamentally & labor
of lave.

Martine Syms and Marco Kane Braunschweiler
opened Golden Age in September 2007, Both

graduates of the School of the Art Instituta, the
couple met in 2006 and decided to collaborate

an apéning a store that would embody the motto

“&1 Cultuwra All thea Time,” & place where their
wide-ranging interests and artistic pursuits—
&.q., writing, curating, video projects, self-
publishing, skate culture, idea forging, design,
dialogue—could convarga.

Meither was a stranger o business vaniures,

| grew up around & lot of anlréprenaurs,”
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Les Angeles, Torpedo in Oslo, Dexter Sinister
in New York, Boekie Woekie in Amsterdam,”
says Marting, “Also, historically speaking, tha
multiple shop, Seriaal, fluxus, some of the

things General Idea did, I'm interested in object:

and multiples.”

“My original idea was a skate-culture shop,”
axplaing Marco, “But as | began 10 skate less,
and art and culture took & more dominant
presence in my life, my goal shifted into a
culturé-culture shop with a skate vibe.”

Aftar hunting for rétail spaces, they eventually
found the Pilsen location where thay set up
gshop. The interior of the store s casual and
browser-friendly: off-white walls, hanging light
fixtures, and woodan display boxes and tablas
made by local furniture designer Andy Hall. The
gimple agsthetic allows your atténtion 1o focus
on the colarful publications, records, and prints
an display.

| asked Marco 1o show me some of his favarite
items in stock, and he picked up & hook called
Appendix Appendix, by Ryan Gander, which

i% a proposal for & 13-part telavision saris
about Gander's conceptual arl. He also showed
me recards from Arbor, & labal run by a 17-
year-old from Wastern Springs, lllinos, and
books from Torpedo Press addressing issues

of multiculturalism and globalism. Martines
currant favaorites include North Lake Shore Driv

vk of artwork by Chicago legend Waslay

commibment 1o not just sell cultural objects, but to help create
culture. "We want Golden Age to be a place of activity,”
says Martine, "It was really hard to start up. There 15 a steep
lgarning curve in business, and we made a lot of mistakes
Mow that we've got a few things figured cut we can focus
more on cultural activitias.”

They've already hosted a clothes swap, a block party, and
DVD release event for local poet Thax. For ci
include film screenings, in-store shows,
“some dabbling” in publishing. A bo
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